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Abstract

The survey research has four objectives: 1) to study demographics of social media users on
YouTube.com, 2) to investigate the video categories that YouTube.com users post their videos, 3) to
study the self-identification of the social media users on YouTube.com, and 4) to compare the self-
identification of the social media users on YouTube.com according to their different demographics.

Four hundred online participants, which consist of 191 males and 209 females, were selected
by applying the purposive random sampling method. Only YouTube.com users who had experiences
in uploading themselves on the video were asked to answer the questionnaire which was posted on the
YouTube.com website and other social online websites. The data collected were statistically analyzed
by t-test and F-test ANOVA.

The result reveals that male social online users identify themselves on the YouTube.com
videos significantly more than female users in several categories. The users under 20 years of age
identify themselves on the YouTube videos significantly more than the users over the 25 years of age
in several categories. The users below the bachelor degree post the videos to identify themselves on
the YouTube.com more than the users with the bachelor degree level of education and above. Users
with different occupations also identify themselves on the YouTube.com videos differently at the 0.05
significance level.

Keywords: Self-identification, Users, Online social, Videos, www.YouTube.com
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